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Infotainment short talk skills
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Infotainment short talk skills are important in the era of information overload because modern
audiences have limited attention spans. This course provides beginners with guidance on how to
combine the professional knowledge or relevant social issues learned in their field with information
and entertainment through speech demonstrations, strategic analysis, and hands-on practice.
Participants will learn to utilize creativity, humor, and interactive elements to engage audiences more
effectively, enhancing their attentiveness and receptiveness while maximizing the reach and impact of
the delivered message. This course is structured to introduce and practice two types of nine-minute
short talk skills—informative and persuasive—through a sequence that includes the teacher’s
introduction and demonstration of basic concepts, followed by students’ analysis, idea development,

practice, and short talk performance by students.
Keywords : Infotainment Short Talk, Knowledge Speech, Persuasive Speech, Information Delivery
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